
INDIAN INSTITUTEOF TECHNOLOGY KHARAGPUR
End-Spring Semester 2017 -18

Date of Examination :Session (FN/ AN) __ Duration .::.3""'hr:..:::s Full Marks 50 _
Subject No. : HS30095 Subject: Globalization and Culture _
Department/Center/School: AII _
Specific charts, graph paper, log book etc., required
Special Instructions (if any) :

A

1.Read the case study below and answer the questions that follow (1x1 0):

Globalization as Americanization? Beyond the Conspiracy Theory

Globalization and its major engines (growing human
capital, free markets, increasing cross-border interaction)
have created a new world order that has incited
passionate debate, pro and con. In recent culture
studies, one of the foremost explorations concems the
influence globalization has upon culture. In fact, one of
the most common criticisms we hear about the
globalization of today"s world is that it is producing
mainly one culture, it is destroying diversity, and ij is
bringing everyone into the same global culture. Actually,
much of the sociological hype about cultural
globalization, defined as the diffusion of cultural values
and ideas across national borders, sees it as
synonymous with homogenization. Cultural globalization
is, thus, one of the major concems of academics,
joumalists, politlcal activists and leaders of 'cultural
preservation"movements who despise what they see as
the trend toward cultural uniformity. They usually regard
global culture and American culture as synonymous and,
thus, express serious concems about their cultural
distinctiveness. The United States dominates the current
global traffic in information and ideas. American music,
American movies, American television, and American
software are so dominant, so sought after, and so visible
that they are now available literally everywhere on Earth.
They influence the tastes, lives, and aspirations of
virtually every nation. But how "American" is American
culture? Has not the US!>een as much a consumer of
foreign cultural influences as it has been a shaper of the
world"s entertainment and taste? Has not the US been a
recipient as much as an exporter of global culture? The
impact of globalization on culture and the impact of
culture on globalization deserve discussion. Therefore,
this article tries to assess the global impact of American
culture. It addresses the following issues: How
"American" is globalization? How real is the
Americanization of global culture? And, most importantly,

has the American mass culture transformed the world
into a replica of the US or has Americas dependence
on foreign cultures made the US a duplication of the
world? With the development of the satellite dish and
more recently, the Intemet, distance no longer seems a
limiting factor for the flow of culture. Common global
norms about conduct, consumption standards and
cultural practices are spreading everywhere. This
globalized package has been challenged by several
intellectuals who despise what they see as the trend
toward cultural uniformity. They regard global culture and
American culture as one and the same. In fact, in the
dark shadow of globalization, the most widely held
description of culture is that of homogenization; the
convergence toward a common set of cultural traits and
practices. Those who consider culture to be persistently
directed toward homogenization hold the belief that the
so-called global culture follows the global economy, and
this has led to such phrases as "Coca-colonization" and
"McDonaldization". The notion of "McDonaldization"
refers to the worldwide homogenization of societies
through the impact of multinational corporations.
McDonaldization is viewed as Americanization of the
entire globe.1 Essentially, uncomfortable with the global
impact of American culture, critics insist that Hollywood,
McDonald's, Kentucky Fried Chicken, Coca-Cola, Nike,
Lavis, Disneyland and, more recently, Yahoo!, Microsoft,
Google, and MotorolJ are eradicating regional and local
eccentricities. Anti-globalism activists often depict the
McDonald's, Disney, and Coca-Cola corporations as
agents of globalism or cultural imperialism. According to
this view of world power the control of culture is seen as
far more important than the control of political and
geographic borders. Due to the perceived threat of
Americanization and that of the transnational corporation,
fears exist that a homogenization will wipe out national
distinctiveness.



Accordingly, Europeans, Latin Americans, and Arabs,
left-wingers and right dread that local cultures and
national identities are dissolving into an unsound
American consumerism. These critics maintain that
globalization is nothing more than the imposition of
American culture on the entire world. The argument that
globalization is destroying culture comes from people
across the political spectrum, liberals and conservatives.
America's primacy is hardly surprising. Superpowers
have, throughout the ages, sought to perpetuate their
way of life: from the philosophy and mythology of the
Greeks to the law and language of the Romans; from the
art and architecture of the Renaissance Italy, to the
sports and systems of government of the British. "Most
empires think their own point of view is the only correct
point of view," says Robert Young, an expert in
postcolonial cultural theory at Oxford University. "It's the
certainty .tbey.getbAccluse. 'Jf. the power U1GY have, and
they expect to impose it on everyone else".5 So, as the
unrivaled global superpower, America exports its culture
on an unprecedented scale. From music to media, film to
fast food, language to literature and sport, the American
idea is spreading inevitably, not unlike the influence of
empires that preceded it. The difference is that today's
technology flings culture to every comer of the globe with
blinding speed and, thus, in a far more efficient way.
Concerns that local cultural and national identities are
dissolving into a cross-cultural American consumerism
are widespread. In fact, a large number of international
voices has joined in denunciations of the American
culture; a culture that they charge is pushing out all
others and taking over the world. They lament the loss of
local language, local habits, and local social life in the
global rush to be just like the United States. Fearing
globalization and cultural imperialism, many countries
have created protectionist policies to maintain control
over local cultural content and to foster a type of
"nationalism" among their own entertainment producers.

1. Point out one of the major engines of globalisation?
a. Free markets
b. Unity

French producer Martin Karmitz noted that "sound and
pictures have always been used for propaganda, and the
real battle at the moment is over who is going to be
allowed to control the woM's images, and so sell a
certain lifestyle, a certain culture, certain products,
certain ideas".Many nations, mainly in Europe, having
concluded that their native producers face an uphill
struggle, now subsidize filmmaking, and many place
quotas on the importation of foreign films, especially
American ones. It is France that provides the most
revealing case of cultural protectionism. France has not
only built a bureaucratic barrier against American culture,
it has constructed a notorious intellectual case against it
as well. For the French cultural and intellectual elite the
issue is not just a matter of who watches which films, but
rather it is that Hollywood is a Trojan horse bringing with
it Disneyland Paris, fast-food chains and free advertising
for American products from clothes to rock music. In a
certain sense, the present human world is more tightly
integrated than at any earlier point in history. In the age
of the satellite dish, the age of global capitalism, the age
of omnipresent markets and global mass media, various
commentators have claimed that the world is rapidly
becoming a single place. Although this slightly
exaggerated description has an important point to make,
a perhaps even more striking aspect of the post-Cold
War world is the emergence of identity politics whose
explicit aim is the restoration of rooted tradition, religious
fervor and/or commitment to ethnic or national identities.
For a variety of reasons, then, globalization creates the
conditions for localization, that is various kinds of
attempts at creating bounded entities -countries
(nationalism or separatism), faith systems (religious
revitalization), cultures (linguistic or cultural movements)
or interest groups (ethnicity).

c. Language
d. Religion

2. Point out one recent domain in which we can see the influence of globalization?
a. Community c. Reservation
b. Culture d. Nation

3. Point out the issue that has been one of the major concems of academics, journalists, political activists?
a. Cultural Globalisation c. Nationalism
b. Community d. National security

4. Identify the aspect that is considered to be synonymous with global culture?
a. American Culture c. Indian Culture
b. Western Culture d. South Asian Culture



5. Name the country that currently dominates the current global traffic in information and ideas?
a. ~~ ~~~
b. United States of America d. Australia

6. Does the notion of MacDonaldization exist?
a. No
b. Maybe

c. Yes
d. Cannot say

7. Is there a fear which exists that a homogenization will wipe out national distinctiveness?
a. No c. Yes
b. Cannot say d. May be

8. According to the critics is it right that globalization is nothing more than the imposition of American culture on the entire
world?

a. No
b. Maybe

c. Cannot say
d. Yes

9. Name the French producer who pointed out that sound and pictures have always been used for propaganda?
a. Michel Foucault c. Jacques Derrida
b. Martin Karmitz d. Edward Said

10. Which country provides the most revealing case of cultural protectionism?
a. United States of America c. France
b. West Indies d. Australia

B

Write short notes on any four of the following in not more than 200 words (5 x4).

a) India as seen through Orientalist eyes
b) Language, script, religion and nation
c) Bharatnatyam: An Invented National Dance?
d) Did World Music bring visibility to unknown musicians?
e) Bhangra's Reinvention as Global Dance Music
~ The Birth of Indochic in the 1990s
g) All Indian cinema is not Bollywood
h) The novel and the nation

c
Answer any two of the following questions in not more than 400 words each (10x2):

1. Orientalist scholars created an image .of India that was borrowed by nationalists to construct a
hegemonic nationat lndian culture from the 1930s onwards, Is this the tn.•'e and only lndian cu.itljfe?

2. How did novelists of the nationalist period write the story of the Indian nation? How was this challenged
by subsequent generations of novelists?

3. How did British Asian musicianstum Punjabi harvest dance 'coo!'? How did its reinvention as Asian
dance music change the status of Bhangra in India?

4." Hindi cinema has always been popular with a certain segment of the world's population for a variety of
reasons. In its new avatar as Bollywood, it has conquered the entire world. Discuss with reference to
the travels of Indian cinema from the 1930s to the present.


